[ DOI|  hitps://doi.org/10.22837/pac.2023.9.1.1 |

Ag2|S E Ojcjof-FHrLiAlo]d 2of =2] A+

- el 22 3a7| =22 FMo= -

H
Mo
B
Ju

f

A= 2013 o] F 2022'd7kA) A 103 AdeEF B vy

AruAleld EoF a9l Fa Shaxo A4 &7 #4d A BEFH 5
A FAEE b 5485 Fa Atk Web of Science®t Scopusell &€
A T HAZIE wet A9 2070 AdS Ak FE9 78299 A
TEEES WFeE WE&AES Pt A+ A3 2013dedl= 33
ol HFE &g I A7rF 2022300 14331 LEE FoZ e
o Ao A AL AT T s A2 & AT A
48 &8, AFuAleld &8, #a-PR &8, JAHY &8, v V&
w4 &7, desastel AdF v B4 &2, &8 uS 5 AdsH
Htjo] AFUAelAste] AR FHolA AY|HE &4 olfE TE
ATFE Qo= &84 EE(moral panic), AHE&%, &8 o3 Hs}
AT w8 T S =y AL Aol NEE AT 555 FAst
© T A U FAES e RE &8 B AF7F @Es oA

* o] Ae tWlE SR AT A Ee] A (NRF-2017S1A6A3A01078538)
& Wol FPHNSS BPUTE B =29 AAFRAA fod =HE A
g o] AL EA A= YT

A1A A} ymsang@sungshin.ac.kr

*RE WA A} soyoungpark@cau.ac.kr

% %k



2023

5

A

oA

2 OjCjoiet AR

157 99o=2 Ay

&

&9 AT AL

ol
L

0

or
o
ojn
oR

™

al

<

il

el

HE

=0

H

_'__rL

B

oy
oo

TEAA A}
| g7 B A7 1%l A

of

o

3

el

0

e

A
ax

i

A

& ol

s

bl

o Al Al

LO_

T

il

8%E AA|FA T

S
L

& A

47 g2
AT Ash

s

3
Zl

=0

[e]

|1 2o &5 Aol o

hal

3HA

ul
=

ko2 Aol A

AA-E AA

ek

S

FH|04:



=5
. N2
. 28 |7
1. A2 22|-0|0Y g2 &H 7|2 dF
2. 22|of| st Ao ZSk
I, =t S
v, S5 Zot
1. Ag2lE & ojdof-AHRLA0|H 20f &2 Aol X|&Hel
MR
2. A2l 2 O|C|of-AHRLZAHOIM 20F B2 el =2
StF
3. Ade|E 2 O|C|of-AHRLAHOIM 20F B2 H71o| =&
L Hh
v, 28 & =9
I. A48

= goFsk Foyt A8 (Schrier, 2019). &8& “7i
A =Y A@E olsfista, Izte] BFE AujafoRtt =
215, FTEUE 7EAE, 1Al Al EHAIRE VAL e A &
BES AR AT AAALL A="2a HoEr]|= kDe George,
2010, p. 13: Bowen, 2016 A1-E). =H=7o| Lo FFTojhaxel o
29 fEd Argog2A wpgs] skt Ak & =E"E on|git)
o] Ao w2 &gk o= ARJeAIY HE&HI WA =gl
o= AES &St ZoE ARAQ] =YEH AAEHE A
Btk @, & dZdAs &7t ARlA 239 AEde A=xst
71% ghth(LaFollette, 1991). ©]3]2(2018)2 wmt]o] &&]& olv] &A=
FEo| dHES ALt 7FEAE =YEe] ohd oA @9]7} A
HA e =AAA F97Y 7 Ao "EpAete] dANAL] HE Z
A"E ovlsle o2 BYTH(123%). & E2~(Jones, 2021)+ ‘qoi

1



4 O|ojoiet AAHAM = A9 = AH1= = 2023

feol U@ =olt o ARe W MY RSN 2 ATASL
ol guiolol sk AES] A, ARH WS LS Rolojol

-
aEe mYel &de AdYE, Fa B FH Bk FaloE =9
7} o] 7o k. FHTol= HeAA mHo] Gl &EiE ofe}
AFA s X3 A7lE EolllA &89 5 "éol dZHIL AT A
AojHelel Efr~xw Y 7|&S o83 AGPT(Chat Generative
Pre—trained Transformer)®] SH°C2 WSS H|ES ALS] 7z HoloA
JAEAS 7lEe] Belg Wstao] F53HA &8l3] AlaLe] F840]
ZxHI AT 2R &9 AGPTE ¥IES JA3As &g dg =
o)) Frhe olHld WEE whygsta lvk(tobed, 20225 ShrAd-old
3. 429, 2021; Lin, Abney, & Jenkins, 2017).

WM &89 AAE wWEshA FEskE Aol dE AR Zavt
ko] mal H &2 AA = W ¢ ke HelA AE HA
of AE &Elv TF I dFEHE Sk qudA A& HA A9
TS BAHsle dTe dEFAE FALCE o]FofH gTHe]sA,
2005, 2014; o]z -olAl%l, 2011; o]Axl- o], 2008; ©] A% - ¥ <,
2015). °]A1(2005)9) ATE A& ‘

ol

A THYoum, Sang, & Park, 2018).

& &8 5 vy E‘j/]-/] = 2 &fle] A7 BFS
A3k T AT bRy denh ' MAE Egdses Fu
2 HF A E_%O}EL Ae vt 22 =y

r2
-
it
iz
o2
n
32

_,d
ol
re

SE
WskEe] mrol- ARUACI B el AE WA BEHE
o] obd 757k Btk wE Fhe A A WA AF AYuFE B
4 B ool AaleIh Qe £7 HE ool gelel A4 5



Agelg 2 ojHof-HFUAoE 20F 82| @+ S& 24 5

Y9l waEog throlxsncks A WAL vlge] WAl ol
A YR gRolAs A4l Be 4L wH@ ), Ful e &7

2 EE 2783 AZAA et
%25 gRold goha 1) YEot

el HlEol- AR Yo Me] ThE BopselAE sl Bope AT §
F PSS T ATE WA 47 Lol 5 Uk wde F%
A7 AT BARISL- AL, 2012), AW EY AT AT B
5% xgam, 2014), 5%141 %ﬂ%ﬂfﬁf Bl Aol A% BHRSA-7

SA4ukx% 2021), H]T)o]
AT, 2015) 5 Be A7}
K

orean American Commu~—

ol gk %‘—H AT ﬁﬁok
FHE AT Av] 1 AE2AE] 2RI
nication Association(KACA)% At 20183 40573 7]d3tHA] d=
AfFUAeldste] tagt AT EoksolA et E0E & A&

=i oo ashEA #d %}OIEE«I A7 AGA TR A=AE =
Bote Ao 0% sAH(in & Kwak, 2018).

ARt W AT T AdEs B rido]-AFUACld RokllM &
gete FA7E oA ATFHAREAE AWE ATe Foty] dE
o olell & A= olFR AT TS e T e5E I T
845 dai7ke AdEE 2 rihol- ARyl EokellA e & <
7o EFS AHEoEA 35 AFE AT AdE staA

271 FAS fEl B AFolAE &9 F8 stEAd dY =2

tlo
(i ofy

Aoz AuHgT vYo] &ujet Adste] thEZQ] SeAE HIHEE
{Journal of Media Ethics: Exploring Questions of Media Morality)V 2]
745 1985 FE dA7EA 9 el vy &8 #d =Ee X3

Do) Aol 7 1985WHE 201437MA = {Journal of Mass Media Ethics:
Exploring Questions of Media Morality)2= H3& AH83st9a, 2015WHEH &
Aol BHE AHgskaL AE



6 O|Cjofet QAM = A9 = 1= = 2023

)

A7 B ooz AT A9 2070 Ade A A
ATE ST T A
2 ATEol & APl
, AdEE B omde]-ARUAld Zok Ul F8 A2 ENA
A7e FAZ O =8 FE 39 F2 AdEel W) )
At} oo B A= 20139 )& 20228704 A 103 A
2 ujo]- ARFYA | Hof dj9) F2 x| A g7 B

FAS R Sl A7) W BAsiRIA

iy
o e
b
[\
(@»)]
o
o
ox
fo
o
ich
E
i

ot
rlo
=)
O
2
o
rlr
W
olft
o
[‘-.~ r
<l
1)
o~
lo

o Mt . W
[‘:10[%['01'
oo g

o o ©
oy heom &

ot X o ¥ @ xR
re
.
o N
o
_’E‘
A
o
o
XE

5

AT ATHOE 2 HEoA ARG B
A g2 olrgo] FE =YFHAHKovach & Rosenstiel, 2007).
Ade|Ee 7 7R S0l ®skE wHt o :drﬁoﬂ/q_,_ oAH3s] FaETHA
79 1 e ok 1A
X8 =) ATHEberwein & Porlezza, 2016).
& s S AR gEHEH 71

B} geld 72s 9 AR A

r;'ﬂ OH
e ool

9 04 20 49, AEA FUUA d8 T B Fol 4T



X
U
ol
ol
Na
o
Inl
2
ALl

0
-
hl
o
rx
Hr
k=]
£
i
re
-4
omn
o
Ar
1z

Hh(Singer, 2010).

Adels Bdstel A2 B W7 Y 2R gol We olF F9
FUZ M aE B 5 Atk b2 @3 AAt AR 2 ok

ARt HZ FUHele] gt AR ARSI olfrEs HIECOE TR
Aol FEFOAA olef AHE FHE TEF =o|Eo] HAYTh =
WelE =eEsta 7z deide Az WA =27 gol
olFox FAINE, TR olE A& &7 Z2 H|Ho] &7 SR
A OE A5 EA¢cH(Patching & Hirst, 20215 Stroud, 2019).
2EZ--E(Stroud, 2019)= A-&F9l3 wHo] &8 AT Aol 7t
Aot Bt ArEe B4 8 EAES 37 dA ol
stal QA A S Fe H Egol 2 F Aok FAE 10
w2, 7 A 2ol Bk FAE Ak o oW Ao
o8 &2 siAA o] AT & =
I3 As AbolollA #@ S B Zlolojof s, o]# 3k dAlelA Th
= =

Ao RS o

ol
O
)
f
o
rlr
ele}
)
i
o,
rlo
=
o
ok

e
rr
n)

T ZEAHRQ] HIE Yt o Al

A kst g8ld EAES oAl d-FAcHEberwein & Porlezza,

o] ARt F3He] Aoke

SESIL AFSES ste T ke A4 ¥slE VP U= 3A

ok ‘PWIAE 25 (revenge porn) Z A AEM(sextortion) = EFHSE ‘o]

n)z] 7|9k A4 A &) (image—based sexual abuse)’2] ity e HA A
A AHESE 7| HUHMcGlynn, Rackley, & Houghton, 2017). &

HAAANA BAA ‘olu]x] Z¥E A sty el 22 o] TR

3 (moral panic)& =t AR =AF S FRkgh Az

(Jeffery, 2018)= oJ™ole] Aol sHsexualization)®} A 2~E(sexting)oll T



2023

k=1

A

oA

8 O|joiet AR

Apele] 2
1Tt ]9

=
=

o] Bus 783 g d9 e =A

o

A

o}

}

o= UAd EWHEA o]4x(Lindgren, 20134 dL &I}

up
N

o)
o

doll A A= o shtk(Baker, 2001).

S
=

!

& 3
=

L

g, FAL010) =W

)
B

vl
M
N
of)
M

™

A g - F13](2007) ] AT

[e]
T

= 167} AdEA]

1
R

BRIt 24%9(2022)9 A+

Wy

X

of
N

Aol M ASAve S22 el o

N

A AR

=
L

st 7199

o

R
L

5

Stk

el A

dd

ARA 34 AR 2 AR B

ol A 71(2005)2] Aol w

pul

B

3

ek,

B A7 24

2]

)

Bl

sfef of

3 Az

=
=

Aol A sl

=i} -
=~ 1

£ A

o
Ay

ol ofs) e <
o7} 2k Feldel thal =9

[e)
Ras

°]

Fioh

d|



d2lz U ojcio- ARLFAoM 2ot 82| X7 S8 24
2, 2|0 et Aol 3T

AdeE 2 ryol-ARFYA A FokollA &2 A7 mY] Ts
of W MR 193] dAdso] TS tth(Eberwein & Porlezza,
2016). AFHR AE H HE FYGANAY &HH ol FE UH
U g mukd 7ed &4 vy, s B JIFATY SHOE of
719 &84 olgpEel ol27I7HA 7l&e] wae o FHuEs &8
=HES 2Ysisith. H2dde dagE 9 JdF3AT #E &8 AU
wo] AxF T QO™ (Jobin, lenca & Vayena, 2019; Mittelstadt, Allo,
Taddeo, Wachter & Floridi, 2016), Adgl& % v|tjo]-ARFYA A
oks E3ste] &) ws, Wsh Hsh Fot 9 ofst 5 vk fokellA

T oE &7 A9 ] Y ok ¢, A5 &8 F
Al wmI AT ol gEiAIEA HE A e 18 Fojn =
Z7Vst = F Yol (Fiesler & Proferes, 2018; Markham,

ZHE<L(Robertson, 2008)-2 1996\dellA  2005d7kA]  10d 5<%t
{Strategic Management Journaloll AAE 658He] =& 7|9 &8 &
HollA HAESAT. EHESSY] A7 Ao m=d, 19961 dolA 20053
Aol &8 A7 S7FIAIRE, AREAQl Ao 23S AjHA e, Jb
7 FEHFRE FA= AT (environmentalism) 2 AES A WA
T=Y 30%71s AR A HRobertson, 2008). #i FHA=
gits FAE FES] B Dorgon oAHs] Fag olE A
a1 th(Zinkhan, 1994).
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‘moral °]gh= 719Vt =& AR 2 2R X3E ALES F=3)
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2 49 2000 Ad F {Journal of Empirical Research on Human Research Ethics)
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=tk Atk
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20132022 7|22

A4 =i 4
Journal of Media Ethics: Exploring Questions of Media morality 110
International Journal of Communication 57
Journal of Information, Communication and Ethics in Society 52
Public Relations Review 52
Journalism 51
Information, Communication & Society 41
Journalism Studies 38
Group Processes & Intergroup Relations 38
New Media & Society 36
Journalism Practice 36
Media, Culture & Society 32
Feminist Media Studies 32
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Social Media + Society 29
Discourse & Society 27
Big Data & Society 25
Discourse, Context & Media 24
Journalism & Mass Communication Educator 24
Games and Culture 23
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i
(1
m[o 2

Z-FRke] Hlsf 201080 5 A 2020 oll HolE™ &
T7F S gds] SR AT

2010 diell= AdejE3 PR 2 a1, 283 vHo] u§ 5 AFF
&g AT ZokollA wE FHol wis] g AUt olHFAN
20109t S3RHREE 5T ALEE] ofatel] tiEk dest X
22 ‘2 Y (moral panic) & &8F & AT 220 AY IY9
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o
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A Ak

& 2EAE, A, WdolE, 23, A% videl, 2vie
B9 1% B, olEM 44 49 HHoZel ARE olny GEAY

Ao 71&ER Qs sk eud DentE FUsa ol mabHo
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W 2020-2022 m2017-2019 m2013-2016

<O 2> FA Y9E gl A =22 AT Hat

2 tgstels g890s E940d & Atk ZH=(Covid) 19 A
o SR JhEsE A AAR DAY Afst tEe] F23 wekx
t 7)ge] dus w2t o)A 2 Aveh FA48L $ow A4
AL o WA olsh FAG] EAlG] UF AN ik E*—H%PE%
£ on) g AEES H15H S0k 5715 Ak okgd &4 v
of 5 BFUE FAolA FAEF olgAe] YR AYS @%s}m}
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S AES Hiel AF8 AwEY AR 23 oI T 3
W A8 e ool #uA BB ANGLA e ATEE

7kl it

=
3] {Journalismp, {Journalism Practicey9} -2 WIEZQ1 #AdelE St&
Aol A 20109 =¥HZZE 137, 67D ET 20208 d1(ZH2E 2974, 2079)
of ol "+ &8 dAFY S BAFAY. 9, {Journal of
Information Communication & FEthics in Societyy, {Feminist Media
Studiesy, {Big data & Societyy & PIHol-AFUACIA #H Stz
AE 20208t S0 &2 #H =& AA 7F A9 Srleta 9

(7} 20— 329, 7H— 209, 78— 18%).

2. 9213 U OCI0- HRLAO|M 2o} 22| Aol 22 S

A E wro]-ARUAelE Hoke] dle] Fa e F £l
B 2ol 74 wol AW 49 207) sHeXelA T & B
ATEY 2% FAE F AF /S B2 & AtkaY 3. A9
z @8l ARUACA &, BLPR 2], MY Jl% BE 82, We
olmle] BAE HHe] B ARY g, tFERE FGolMe] e, e
3 wjtje} mEolMe] felo] BE HFSoIt ool e oHF T8



Ad2|g 4 o|t|o-AHFLAOIE 20F 22| A+ & 24 19

FAE AT AFo] Azt whet oA WEksta A Ay, 4 F

A dele] g7 BE ATSOA Uehte tmAQl FAlsh JE A
7Ql B4 Ba) =o|atnA} sk,

25

20

15

10

2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

= digital media/tech journalism

- pr/ads new media/emerging techs

comm. studies old media/culture

= education

<A 3> 2 770 FA GHoiM| g2 A A SY 0] (2013-2022)

A 1047 2 FA Gol A £ BA =RE FE A we
Walehs P HATKIY 3. $4 A¥LZ 2L vide]- AR
RORoklA AW 1097 7bE Bol trolr £ BA 9T FAE
AelE gelolth, S 017dNA 20199 Aol AdYFE el A7
bt FEWOL 202048 JHOE oHRTE o BE o] AT
b sy AdeE 9 widel ARUACl Bop gl Aol ¥

AC)
of

I
H

2 shFEA T HAE 2438] & 24 vk ANY & A il
g 2L Aol oukAshy] 2% A& ABA JTH HRo] o
gk =9°|(Mohamed, 2020)oll45-E 7|4} 24 2 B9} AdR AH A
=9 (Morse, 2014; Zou, 2018), 71AHEx ARY 7+ A (Wright,
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2016), Hloly AdelEd daglE AdeEe SHOE oplHE &
Z o]+ E(Dorr & Hollnbuchner, 2017; Lewis & Westlund, 2015)¢l 9]
271714 geFgt SHoA AdEE S8V R A AR gA"E
AR Tl W 2 AL A ¥ U}E‘ AR A Fe
27 2 olet i &7 i dEd =9 =3 A= vl
] S&ste A7 FAAS AR T AAAE .4 83 AdYE
(photojournalism, visual solution journalism, e.g., Hunt & Jalette, 2021),
Fold ~EZ€@y(storytelling I R=o -] F= =lE &2l (literary)
T= W E H(narrative) A'd8]l&(e.g., Greenberg, 2014), =2]2] Apzio]
U A 5 558 WS 7k diddelu AR tig ‘= slow)” A
2]Z(e.g., Boyles, 2016)¢] 2§ o] Wslsl= Aol 2-3stAY t-$
st AdeEE B9 7HAE A7 WHE BASskE g4 T
Mz AdeF 7IMEclth oz, AR AL g ollA Agikaie) o
|2k 3F o] sEojAH A A 2ES tgE AFS AX = IRk
Aoy Zejdl A Ade~EEo] w2 ALY 3 & oFA A A
& FHs AEE AdeEH A5 AdeFe] WA, MEE A
5 B9 PAE] HEEoJoF & AdFe| 7HA 9 dHE F8
Sk Aol 52 AAEH AT e.g., Mathisen, 2019; Salaudeen, 2022).
gF &8 t2eE &9 - A7 Bl olHX d9Le AR
UAleld A Fokel &8 dTelth 2010dtH 2FRF vluwd He
o] AT HEFH O 20173 71FHoE AFYA A AlFE FEolo
A fe B S0l STk el vehdth &8 EA7F BE A
= TAALJD AFUAeldsre] AR FEok= A ATUA A, #2ARF
yAlold, A7 TUACIA, FAS TR ol AR Roks9 A=
AR e} ALS], AASAE T A7 T AAF Y o] FHoA doju=
w82 olfEs tFal Aok AHA AFUAelA Fokel AT FAl=
=3l TEYE, UFAE Y BA A WEol #Aste mlHole] H&
o] Aat AAE S o2& A9 mlHoisHmediatization of politics)

ol

)

A
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of el nlEHoz H

(meme) 7 22 HE53 39 FAlS 53 Fo95 AXA —'&:i}, %ﬂ;ﬁ. A
He gsa] A% AAA NS &

(e.g., Hamo, Kampf, & Weiss—Yaniv, 2019; Kissas, 2022; Paz, Mayagoma—
Soria, & Gonzéalez—Aguilar, 2021). A7 AFUA A FHolA= AT
ojalo] AAstH HEZA 7|BAL do] AHA Aol 94 = el
el B LS Axste 5487 58I (eg.,Gravel —Patry,
2022), &7 AFUA A EokillAe AZF FAIA AkarellA] Bloju 7]
Fwsh) 524 5 79 goze) Bilel B 2 oS3 A% )
& 3 77 AR FasHAl AAAIL Ukeg., Huges, 2021:
Weder & Voci, 2021). g+, Ade] AAd ue} F2 thFo|X = FA

Y

7} HE3 Fe= EAS}. (Group Processes & Intergroup Relations)
JHJ Ae B A7 B tidel 2389 =% divksr ol 1 =
o

<
& OF 2T FdI 2o ddE #9H ans ARyAeld B4
ST L 8

SLomHol-AFUACIA FoF &2 A7 tEAd gE
2 PR &2lo|t}h. &nAtE thdom A% i
T2 3 PR UH]E‘ B 5o dde] 4 TVMH dof

E
z,ur B9 2 ;Lxﬂw a4 7

2]
Fawle oFal ok Fal-PR & Eoke 2 715 Qlol AlRtol
#oF o

o

[N

5
AAZ7E HAAD g3k ZH
2 312 (Wellman, Stoldt, Tully, & FEkdale, 2020)& W&}
nolidel el &ela Aol A3k PR AE7H=9 <14 #bol
=27} 7 Blw3t A7 (Toledano & Avidar, 2016), A8 % 712~ Ak
F 71959 CSR #H &5 Agdol digh vl#d AF(Kirat,
2015) & s A77F FRHAT &8 mHoirt Fa R A Qe

(sponsored content) ©]7
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BAAR =771 HUA & Yool 8% FFEE gHst

U= AEFFAA(nfluencer) Sl gk 212 A3 FAH o] &-8o]
52 tFojx 7= FtHBorchers & Enke, 2022). 217]&2] E=¢]9
ngl EAA= f8d EAE EP—r7] g A7 =3 SUFEATE L)
2 vlgolge} g 71eS 83 dAAQ Fu X1 Ao F)

Uz F2a3k o8z 39 7wre] wlo]laZe}AlE (behavioral micro-
targeting) 7%l o3, 3]15‘ Hgo g Odf?} +8d BEAE =4I T

(Choi, 2022).

&, AEA meEs tEA &8 A7 92 dA T HdH ol
B, 23X, WeH 2 5& AAE 2FmYe] Jle 5 43k A
U Aoz AARA = v 7l& #d FHolth ARkl Al
2k s Ggell A7 AT FAol HFEHL Ak v 7]Eel
317 @Alo] woAaL &E FYol iy WAsh= wElF Aot
ool thash= AFEA A7 AaL 2 A8 TFe’t 1 FHE Sk

ATEL 53] 2020%E A ZFvkska ok ol 20204 olF IE

4

S AANE AR A8 el A4 S4sl 498 A A
B7] 710l F4E B 2 TE 99le e WI slow nag
o] Hope] AT Alsh WulolE £ AW FHEL Aol A

ARl AZpoll A Aesh= o]&3 dT-HH, ¢ad
AMAZ, 7€) 8813 AdAl(ethical design) &
IHEE ATEE olofzith FHH, Fbov)oly 4 7Nk AIRIA, Al
48 HE 45 F 5H 7€y AHATE B ZotolHAy A
(surveillance) ] FA|8 olyz} 2 (responsibility) #3784 (fairness), Al
H(trust) D2 Foll sl AFHow =9dts A+ER H+3s A5}
31 th(e.g., Franzke, 2022; Kieslich, Keller, & Starke, 2022).

et 22 429 vd Zlse EAF o FAmEs AR FAg
ok &2 =9 folx, JdHY HAE mHoE ol¢EE HRFA

|
i
i
ox
)
¥
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o
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__)&l
i)
o
>
Og‘:,"
)
L
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7le 49 AdtlA A7lEE &8F ojlneEs tOEe IdTERE FE9
FYEAT B4 A 201080 dukRo S9RE g &
A ZAE 219G A7 FUkee < Bl 5}

Fe= gAE Ate] el tigh Fye avloju opFi
Aadel HYE vgE At wo] B(Slavtcheva—Petkova, Nash, &
Bulger, 2015). ©]3% 2018@%E 2022@7HA = AFHE Ao 714
B A" 2 oA 2] ABY HEA 7hx|eF /ldo] e
d M2 HElel &4, T8al A7|A Bske A A g B
I 2 &Ed FAE tFa dtheg., Collier, 2021; Powell, Ustek—
Spilda, Lehuedé¢, & Shklovski, 2022). ¥ AGoA= HE HEZo] FA|
Foz FeFHAANE 20203 Holgw F535 SV EHF 9
220 A8 F G99 A Tk Foo] 28Rl FRreA dojue=
Rin

of F9€ &8& 7Y AEA wEel o 3}

W, 2= FYo] EE vt wSe] g dYo= Fsial o] &

Aoz wHsr] A YHES EAs=

2 a7 24 ool =3a sie] Ad

Communication Educator®) 7% AAE =2 g4t d2 &8 =
=

LI
< mYo] &8 S ddEE AdHF =9 gF ATk

% {Journalism & Mass

3. 2d2lE ¥ O[C|of-HRLIAOIE 2oF 22| Aol FE A YH

7 B =B AEH A

9] &
TS AvE An A3, AFH AT PHol o 0% o4 A
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ok
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Mo © g 2 ¥ Mo

5. wElolEe] AT, FHhE HolE 1 2 BAS Ba) Qe 5
Fo4E Az AU 877 B @ Aol A%H0R Z7he &
o, 7 AT Lopld WA AT el Bgol R HsH I,

oot

sl vid S Sk Al A =8 4F AT Wy &
T e 285 HAF vid nissiy SastA Skt v
T o, dA AT ol o A7 AbEe] Azl HisiM e vy

| -
2 gHoE 75T IPPE el B Po] AN AT WAz
; =

139, 20%

564 T2%
2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
ative

quantitative

mguantitative mqualitative = mixed

A 4@z, 5(2)» A 102t 2o 2H =ES0AM AIEE A7 S L S S S5
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Ad2lE Y ojC|of-HRUAOIE 2o 82| 7 S

a7 A deEE O, WA A7 sl Ad 1096 A

A AeHYLEA 1 ulee mashe o (29 63 2k W&
%, BE A Goold 24 A7 PyEe] B8l FoeA, ARY
|

Aloldst AlF Fopll A &8l A740.5%), &8l 15 #oKH38.1%),
2458 (37.5%), w88 E=(G6.8%) #HT AToNA ThE EokRth
S ¥F AHZ Ee 8o #EHAY. 3, 228 AU ®7.5%),

A8 SEETS%), 43 EE33%), Y V1% BE &7 ATE0.3%)
Bofol A ThE Ropurt 4% HT o] o ke HEE BEHY

[=in

research ethics
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0.

=

200

S
=
&
=
8
=
g
=

Hquant=mixed M qualitative

A 6> FA 39

U

=] A =2S0AM ALEE S Yy Bl (%)
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ojAH, dntd o= AR HTH| 7|Rtel= AdEE " H|
yAleld ok &8 dATelA Z8EE daAd d
AT (Case Study), AZ <UEF(In—Depth Interview)e} 3EZ]
(Focus Group Interview: FGI), #Fd@d#d F& x3gst= W
(ethnography), 12131 A2 W&&A(®AHH ©& 24 (Critical Discourse
Analysis: CDA). A #4)(Thematic Analysis), ™g} #£2](Conversation
Analysis), && A7H(Archival Research))& #< 4 Atk tAE 79
FAI HES A sk AR Ao IR F5E vtk gAE 33
o] ZiRlelvt o] T EAshks tAE dHe] WEAsH AT
He gAY vEA8KDigital Ethnography)olud Wl 129 (Netnography,
see Bowler Jr, 2010)28= WA E T 1 &8o] F7isial Utk ofe
2 AbgrEol 28} ofEgAlolAd Qe ol 5 BT ZleF A
A olgA ‘Eoltt A" BESste] 11 83 o] & PFE Btk ¢
2T 7] (walkthrough method, see Light, Burgess, & Duguay, 2018)’

=3 A SASE AT whgelth @Y, s WM 28w U
AT WEEe MERA FH WERH, 123 PAT PHS B 5
9ick.

V. 42 9 &9

B ATE 201398 2022674 106e] 717 B AYEE B
tol-AFUACIM Hoke] sle] Fo steAse] wwd g2 Bd <
TEREES UoR WEEAS Aasgt fel a7 Fa% T4
o ol B AT WY Bl 2L T A AnE vigon 100 A%
B A7 A &8 AF o] oW AAHL W fi
A gngich A7 Aol WEw, A 108 A9eFE 2 lriel.
o

ARUACIE Ropld 2 AT/ BEY W FH 4F @ AT W

=

ol U]
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99 B o) TULET AT 5 UTE ¥ AT AR 207) A
de JlEos B u, 20139 337e] WRE a8l AT S 20224

143702 v Wl olg stk ABA el ATl Yl AdelE
elsh ARUAGE 0], BePR 4ol HlEEols) AEA Slele]
9 29 SelE Qe &9, MY 2% B g, FAE 29 5 A
2 71%e) 543 A W sl "x ge Welely el A7t
NHAL gl BAUG AT FAL A% ol WA FFPATL,
drkrel fe) AL @S ABA A HAD PHES Al o
TojA3 Qoth NS UAY WNEAS ey, 92AT 7)Y

UAg #gelMe] ABY ATE U PHER WS Yol
& ohlA, AR QlERsh NEA, AAAT, H e
4 5 2N WA AT el MEHI Atk FH PNt 3

F

I ATHe A8 ATE Azkel Wsieh FwsA 1 57 A
2 Hglon], AT G AuelA] FAH PPEOE FHu Yt
ATl AL AT Y e gd B AFANE 1 Hgo] o9
9 Hell %3t

2A2 53 et &8 A7 $Fls ted A 7 540l 9
o A, AAA ST 71eH WskEe] WA mel A

rl

A wre] ool hdes 9vlsh dFol sl Aol oM
] Zolth, Al7)4e] 7hd o Ws)

&
bl M2 ATE Fuehs F¥ol Hi Yok wloE L,
ol o

A3A 2 71E Yol oAEA &2 oz HYslor A, 7 7w
@7, vlolEl B B 58 =2 93 45 o9 siMsta 4
sjof &R, AlZIAe} JAEFAN o= THLE AN Il
AR ZFel7t SiE = S0 A miT o7} ks Ede] TR 9
LS oA BASAY /S AJA 5, AEA wWeEs &84
sl Ta% A7 tide] Ha Utk ARbe] AE T1E3E =
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ol 1ol oWIE 4+ S A FHE Ak ole] BT AEE
wAse sgel Aol AdeEst vivel ARUAC ok
&) ATE e AU BE, R A% Av Aol tYse
A e 2EIE B FHS W o, 1 SolA AFE]
$EAGH TG FHE 2PFE WIS AT BAS FoIH
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291 D7k 2 Aol

AEd S99 Aol wiFol T 4B AVEA, AdUFE 2
Hdo]- ARUANA o} dl9] Fa ABelA el AFIh B
Aol & A ol Fhel A% AR we) FL Hvel aYE A
TFASERE B BAL WA 2k 919 AAHY vje] S
FHHOE dRE AYAAE ofUdes Hol= AdeZ 2 mrof-
AFUAClE Bop T AYSelA g #A AL G5 ol v

2 Yavt Qo] Btk Aol L Felste] thRolX 7Rk AR
AW AAHT A5 BAY w2 JolAe] BHE olF 4 9l
T AolA 2 W, Ae g8l EE el fele] tid HEA B4 9
A= et 2 AE BRIHY AR vtie] fe] wg A7} Wasit

AR 8 & mo] g ﬂ%& 259 rﬂzﬂoﬂxﬂt« A=

of gk AA= &

(FFotd, 2017: &S, 2008: O]_:_ 2022). mH]o] Iﬂ_Ir«] %&"301
AzHED e 8F A2 & E% rHo} &2l thsix= thstel
Ao AgEd AT oyt AE-vHo] dFeAe &2 w7

s} So] FgHoR we)” Wast Aok

= n[N

g adlo] Fasin A2 ARNAE AAH &8 2K FL
fal ojell tigh Exl7t Fasitt o3 %

e 2
A Qg el Ee wde] g8 wgol o P o FoiAn Y

)

ro
1>
o

rl
o
=2

25 Aol G 20083 4 F 1) AE B Skl e
ﬂ~§%ﬁ%@7b+ AAZ AT S 387 S oM, TFA <
ok AEHS ML EAL A S HASAT A€ 2% den

2 A4S S Sl B st A @ s ga Ausga
08 A F HE BE AEE 2 T ohehrolArkES, 2008).

3 o o o oy
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A s gopste AJolMFE AlRE Zart ok ofeE] & 9
Htjo] #H E3loAsE ATAEES TAHOE JdE &7 F2 vHo
&2 2 AGFHoNA r|EHoz gFojd "yt e F8 IJIE
< ARl Ade I8 davt 2 1jr ?:’_35 71E AFEo] A A
I Axel SR A R FEEE =Y F UARE A
I HYHA FowA FAF R A4 %4‘3—7} AUTH.

B de Adds # o vgof-ARryAeld £oF F8 §ie] Ads
= STAHOE & A7 FFS AVEYT AT B A7 4 o
ol 23HE Adrtoz A& &8 EE vy &8 AT WA XY
< AHEE Hele AV e v AT AAE AHT e Fot
279tk Scopus 2 Web of Sciencedll 55 AFUA A FoF Ad

S5 DY W, FF ATIAE B4 ol E3E Ade] S8 59
Bk gk AT A BR A9 7 wRA BREE FAY B
- m AT FA G 3 FPsE

AR
Aol @Al B 4 9 B ATl o Ae

oo rlr

l"f:*—ig 3l ol2ldt FAHES SH3E A7V o] Fold Hart 9
B ATolA £/ AR F99] stuE dAst A7 e AT
o2 F4sks A= v e Aol HE 4wt |, &
AdgE g Ul‘ﬂoi-i’%‘rjrl%ﬂlol/ﬂ ok sie] Fa Adel dd
TS o BAE nE 2y ATele] vlws A3ER 23
= =W o 9} glejelAe AFE Hmshs AYE Y

-
tlo r&
-
2
>

(%]

Ak o] ATE WA AFT BAMelE BT A
% wlefel AR Al 5—01: F2 39 JEAES WO &9
FF B ATE AT WBE

r&u[Nm%og;r&L%m__@;_n
= o
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ABSTRACT

Trends in Ethics-related Research in Journalism, Media,
and Communication Studies

- Focusing on Major Overseas Journals -

Yoonmo Sang
Sungshin Women's University

Soyoung Park
Humanities Research Institute, Chung-Ang University

This study aims to explore the trends and characteristics of
ethics—related research from 2013 to 2022 by examining major overseas
journals in the fields of journalism and media communication. Among
the journals listed in Web of Science or Scopus, search criteria were
utilized to select the 20 most relevant journals, and after extracting 782
research papers from the selected journals, content analysis was
conducted on them. The results show that in 2013, the journals
published 33 research papers, while 143 were published in 2022. In
addition, the quantitative growth of research was connected to the
expansion of research topics. The study results demonstrate that
ethics—related research has been actively conducted on increasingly
diverse topics in 15 areas classified in the study. Moreover, the study
highlights key research trends in classical journalism and media
communication, such as journalism ethics, communication ethics,
advertising and public relations ethics, internet ethics, ethics related to

future technology, ethics related to popular culture and traditional
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media, and ethics education. Emerging trends in ethics research reflected
in topics such as moral panic, social movements, ethical theory and
philosophy, and research ethics were also identified. In addition to the
opportunities and challenges of ethics research brought about by
emerging technologies, this study emphasized the need to consider how
to connect the lessons and implications accumulated through
ethics—related research to media education. Regarding the research
methods, most studies (72%) used qualitative methods, followed by
quantitative methods (20%) and a mix of quantitative and qualitative
methods (8%). In particular, the use of qualitative research methods
showed an increasing trend over time over the 10-year study period,
confirming the predominance of conducting ethics—related research in
journalism and media communications. This study also presented its

implications, limitations, and suggestions for future research.

Keywords: journalism ethics, media ethics, content analysis, research trends

[=EFY 2023. 3. 6. =T Y 2023, 4. 3. AL 2023. 4. 5.]



